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About the Studio

Montreal centre ville

“	�The next generation 
of Canadians 
who will shape  
the country's future.”

— Ici Tout.tv, Ils font le Canada

Art Desk

“	Interactive poetry”
— La Presse
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¿Por qu
é decidi

eron cre
ar DTLJ?

¿Cómo fue al pr
incipio? ¿

Fue fácil p
re-

sentar lo
 que hac

en a pot
enciales

clientes?
 Tanto Mouna (Andraos) como

yo empezamos estudiando y trabajandoafuera; las dos trabajábamos con tecno‐
logía pero de distinta manera, aunque las
dos con el �in de llegar a audiencia masiva.
Cuando volvimos, ambas buscábamos so‐
cios y terminamos conociéndonos poramigos en común y haciendo algunas co‐sas. Nuestro esquema de trabajo por co‐laboración colectiva siempre resultó in‐
teresante en el resultado �inal y eso fuedando forma a Daily Tous Les Jours.
¿Cómo es un tí

pico día e
n el estud

io?

¡Una locura! Hoy el piso está lleno decartón y foamboards donde estuvimos
prototipeando, así que está lleno de for

‐
mas circulares desparramadas por to‐
dos lados. Las ventanas están todas in

‐
tervenidas porque estamos preparando
una instalación para las ventanas de unhotel; estamos haciendo unas pruebascon ilustraciones salvajes, viendo cómo
funcionan ópticamente. Un día común… Somos un equipo de
diez personas en el estudio.  Trabajamos
todos juntos pero cada uno tiene como
su expertise. Parte del día es tirar ideasy después hay mucho de prototipeado

Daily Tous Les Jours es un estudio de d
iseño interactivo enfocado en la partic

ipación colectiva en espacios

públicos. Eso; mucha gente compartiendo una experiencia que por un 
rato le permite apropiarse de un pe‐

dacito de la ciudad en la que vive y con
tribuir activamente en el proceso y el resultado final. 

Son proyectos

que traen magia a los lugares de todos los días y tom
an distintos formatos: intervenciones urbanas, muestras,

productos, ambientes, eventos, apps, videos, y que e
stimulan lúdicamente encuentros y conversaciones,

despertando el sentido de comunidad. “Trabajamos desde las características propias del l
ugar y sus habitantes

y a partir de ahí, con las nuevas tecnolo
gías, creamos piezas interactivas para que las pers

onas se conecten

con el ambiente y entre ellas”, nos cuenta en la en
trevista Melissa Mongiat, fundadora junto a Mouna Andraos

de este estudio canadiense que viraliz
a felicidad. 

e iteración de prototipos. El prototipo aveces es �ísico, a veces es un software, y
siempre hay varias maneras de testearuna idea, una manera tangible de veri‐�icar si va bien con el proyecto. 
¿Cuánto c

ambia esa id
ea desde 

el pro-

totipo de
ntro del e

studio ha
sta la ins-

talación 
en el esp

acio púb
lico? Cam‐

bia mucho, y también hay mucho testeo
afuera. Hay mucha investigación del lu‐gar, trabajamos muchísimo en contexto,
así que pasamos mucho tiempo en el lu‐
gar tratando de entender cómo es, cómo
funciona, cómo es la gente de ahí, cómo
es la historia del sitio; eso es muy im‐
portante en nuestros proyectos. Final

‐
mente hacemos un último prototipo de
prueba que emplazamos, probamos y lo
presentamos a un pequeño grupo, partede la comunidad, para poder intercam‐
biar opiniones. Es raro que cambie ra‐
dicalmente pero sí hay una evolución. 
Entonces

 es bastan
te largo e

l proceso
.

Sí, es largo o corto según con qué lo com
‐

pares; si lo comparás con la obra de unarquitecto, no es tan largo, pero si locomparás con el trabajo de un diseñadorgrá�ico sí es larguísimo. Nuestro proyec‐tos pueden llevar uno o dos años, algunavez tres. 

Y este tip
o de proy

ectos ¿pu
eden ex-

tender su
 vida útil 

más allá de
 lo pro-

gramado y de 
su emplazamiento es-

pecí�ico, 
o eso es p

arte de la
 magia?

Esa es una gran pregunta y es general
‐

mente lo que nos mantiene en marcha:
ver cómo una vez que el proyecto estáinstalado tiene vida propia. Descubri

‐
mos nuevas formas en la que la gente lousa o cómo se vuelven creativos con laobra. A veces son cosas que no podría

‐
mos haber imaginado de antemano. Es
muy grati�icante como estudio porquesigni�ica que instalaste un proyecto quenecesita combustible para cobrar vida,y eso es la gente. La gente se lo apropiay lo recrea, y de ese aprendizaje segu

‐
ramente saldrá el siguiente proyecto.
Entre los

 proyecto
s que vi, l

a mayoría

son comisionados
 por la ciu

dad o por

museos. ¿Q
ué pasa c

on las marcas co-

merciales?
 ¿No se a

cercan o 
son us-

tedes los
 que pre�

ieren mantener l
a

distancia
? Creo que tiene que ver conque cuando trabajamos con una marca

nos gusta tener algún tipo de in�luenciaen el producto, porque si no la mayoría
de las veces se siente como cosmética.
Trabajamos con un banco hace unosaños, habían abierto una sucursal en Se

‐
attle y creamos un “muro de conversa‐

POR MARTA GONZÁLEZ MUGURUZA
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“Engaging architecture 		
	 and placemaking”
— Curbeb

Tracking the movements on the outdoor 
dance floor results in the projection of a 
stellar composition.

Creating a permanent installation for Montreal’s Planetarium, Daily Tous les 

Jours lights up the entrance area with an interactive venture based around 

projections on the building’s facade. An open-air dance floor urges visitors to 

interact with each other, connecting them to the overpowering immensity  

of the universe by relating the movement of their bodies to celestial motion.

Choreographies for Humans  & Stars
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B R I G H T  2  — I N T E R ACT I V E

C H O R E O G R A P H I E S  F O R  H U M A N S  & S TA R S  — DA I LY  TO U S  L E S  J O U R S

Bright

“	An antidote to the way 	
	 that tech dominates 		
	 urban life”
— Christian Svanes Kolding, cinéastre 
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About the Studio

Montreal Centre-ville

Ils parlent de nous aussi:

Art Desk 
A Playful Path
Bright
Curbeb
Deezen
Fast Company
FRAME
FreeLounge
Harper’s Bazaar
Ici Tout.tv
La Presse
La Presse2
LEISURE
Medium (Video)
Montreal centre-ville
Observer
Reporte publicidad
The New-York Times
The Guardian
Trend Hunter
Vogue

“	Inviting cross-generational 			 
	 cooperative, exploratory,  
	 open-ended, creative fun”
— A Playful Path

“	Thought-provoking work”
— Harper’s Bazaar

“	Persuades people to come out  
	 of their shells”
— Trend Hunter

“	Everyday Hijackers”
— FRAME

5 Favourites 

Hangout Jean-Talon Market, 

Les Étoffes store

Area Little Italy, Mile End

Location Mount Royal 

Souvenir Bagels, local jams 

from Preservation Society 

Montreal in three words 

Mountain, river, friends (Andraos); 

food, music, life (Mongiat)

of projects we do – and a public ready 

to participate in them.

What’s next for Daily Tous Les Jours? 

MM: Sustainability. If you look at the 

cost of temporary projects, you see that 

it’s worthwhile to ask what's left of the 

investment after the show is gone.

MA: With more permanent things, 

maintenance and running costs become 

important, especially in terms of technology. 

Obviously, we don't want our projects to 

become relics of technologies that have 

become obsolete.

Your projects often seem light-hearted and 

playful. How does this relate to your ambition 

to be disruptive? MM: We’re aware of the fine 

line between the two, and we realize that 

some of our projects might be too upbeat. But 

we want to activate public space. And we’re 

optimists. We believe in the possibility of 

exchange and meeting in public space, and 

our ultimate goal is to achieve participation.

MA: We are seeking new ways to engage 

people and to get them out of their comfort 

zone. We hope our work sparks their 

imagination and gives them ideas about what 

you can do in the city and with the city. _

dailytouslesjours.com

Swings that produce music, an outdoor 

projection of the year’s 365 newspaper 

headlines for viewers to edit and change, an 

epic sing-along – Daily Tous Les Jours 

creates all sorts of public-space interventions 

in an attempt to engage and empower 

citizens. Many of these projects are situated 

in Montreal, where the studio is based, but 

events and installations by partners Melissa 

Mongiat and Mouna Andraos can be found 

from London to Minnesota. Most are 

temporary, but recently the women have 

been moving into longer-lasting 

interventions. A Friday lunch in the Mile 

End district of Montreal offered insights 

into their ideas and ideals.

Tell me about the name. Melissa Mongiat: It 

took a while before we had it. The name 

reflects our fascination with the everyday, 

Everyday Hijackers

Daily Tous Les Jours is on a mission to 

engage and empower fellow Montrealers.

Words Hans Ibelings

which we try to hijack in our projects by 

disrupting people’s habits and expectations.

How would you describe your work? MM: 

That’s a difficult one. When we give a lecture 

at a landscape-architecture conference, we 

sometimes hear remarks like: ‘Now I get it; 

you make landscape architecture.’

Mouna Andraos: But we like to say that we 

make interactive public environments. We 

are sometimes asked to do things we think 

architects or urban planners should do, and 

I’m bothered by that, because there’s so much 

we don't know about their work.

Is Montreal a good place for your interactive 

public environments? MA: It’s a place with 

opportunities . . .

MM: . . . and it’s a laboratory on the right 

scale. The city hosts many cultural events 

and festivals, so there’s a demand for the type 

Museum of Possibilities asked 

members of the public to share their 

dreams in a field full of balloons.

21 Balancoires turned 

swings into a musical 

instrument.

Memorama invited people 

to create virtual postcards.

Mouna Andraos (left) 

and Melissa Mongiat.

Photo Olivier Blouin
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https://readartdesk.com/feature/on-the-daily
https://www.aplayfulpath.com/musical-shadows/
https://www.curbed.com/2016/7/20/12226256/interactive-pavement-mesa-musical-shadows
https://www.fastcompany.com/3050063/how-littlebits-went-from-educational-tool-to-high-end-retail
https://www.harpersbazaar.com/uk/culture/entertainment/a29498570/somerset-houses-new-exhibition-sleep/?utm_campaign=socialflow&utm_source=twitter&utm_medium=social
https://ici.tou.tv/ils-font-le-canada
https://www.lapresse.ca/arts/dossiers/nathalie-petrowski-rencontre/201304/06/01-4638243-mouna-andraos-et-melissa-mongiat-deux-filles-en-or.php
https://www.lapresse.ca/arts/nouvelles/201508/20/01-4894075-littlebits-la-connexion-montrealaise.php
https://medium.com/@svanes/the-art-in-democracy-public-art-as-mediator-f695c7f3e30b
https://vimeo.com/337666523
https://observer.com/2015/07/invent-stuff-and-leave-it-for-others-at-new-soho-littlebits-store/
https://www.nytimes.com/2018/03/06/arts/music/leonard-cohen-montreal.html
https://www.theguardian.com/discover-cool-canada/2019/jul/16/how-to-make-the-most-of-montreal-a-locals-guide
https://www.trendhunter.com/trends/musical-shadows
https://www.vogue.com/article/leonard-cohen-a-crack-in-everything-jewish-museum


About Musical Swings

“�A great lesson 
for policy makers 
on how to do public art.”

— Le Devoir

“	A living work of art”
— Oprah Winfrey

“The Swings utilize 
	 music to weave 
	 together human 
	 experience.”
— Design Boom
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They also talk about us:
Archdaily
City Lab
Daily Hive
Design of the world
Design Boom
Fast Company
La Presse
Le Devoir
Le Devoir2
Montreal Gazette
MTL Blog
Oprah
This is Colossal
This is Colossal2
Vice

“	A fantastic musical
	 light swing installation”
— This is Colossal

“	Stimulating public 		
	 ownership of this 
	 strip of sidewalk”
— City Lab

“Playfully demands 			
	 conscientiousness of 		
	 strangers”
— Fast Company

About Musical Swings
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https://www.archdaily.com/615935/32-winners-of-inaugural-knight-cities-challenge-announced?ad_source=search&ad_medium=search_result_all
https://www.citylab.com/transportation/2013/04/exercise-musical-cooperation-sidewalk-swing-set/5262/
https://dailyhive.com/montreal/montreal-weekend-events-april-19-21
https://www.designoftheworld.com/21-swings/
https://www.designboom.com/design/swings-music-installation-daily-tous-les-jours-06-04-2016/
https://www.fastcompany.com/1672192/watch-a-musical-swingset-forms-a-21-piece-orchestra
https://www.lapresse.ca/arts/201304/17/01-4641725-retour-des-balancoires-au-quartier-des-spectacles.php
https://www.ledevoir.com/culture/375878/un-rituel-printanier
https://www.ledevoir.com/opinion/blogues/le-blogue-urbain/378495/l-art-public-on-s-en-balance
https://montrealgazette.com/entertainment/feed-your-head-the-quartier-is-swinging-again
https://www.mtlblog.com/news/montreal-installing-21-free-musical-swings-downtown-this-spring
http://www.oprah.com/own-super-soul-sunday/21-swings-how-perfect-strangers-make-beautiful-music-video#ixzz6FvFs59eD
https://www.thisiscolossal.com/2014/07/musical-light-swings/
https://www.thisiscolossal.com/2012/09/musical-swings-on-the-streets-of-montreal/
https://www.vice.com/en_us/article/wnp9vq/interactive-swings-make-sound-light-art


Case Study

In each of the cities where the Musical 
Swings toured, local media coverage 
has been numerous and positive.

For exemple, many articles were 
published in Oklahoma City's major 
newspapers when the city hosted the 
installation in 2019, and Daily's team 
gave numerous interviews, notably for 
local television channels.

“	An unique thing to
	 bring to the community”
— The Oklahoman

UChannel

KOCO 5 news
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Case Study

They also talk about us:

KOCO 5 news
News9
MetroFamily
Oklahoma’s News
OKC - Thunder wire
The Oklahoman
Twitter KOCO 5 news
Uncovering Oklahoma
US.News

“	The project
	 stimulates ownership
	 of the public space”
— Uncovering Oklahoma

“	You get to make the 			 
	 music. How cool is that?”
— US.News

‘’It brings people
	 together’’
— The Oklahoman
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https://www.facebook.com/occf.org/photos/a.340572243810/10156663434578811/?type=3&theater
https://www.news9.com/story/41079889/musical-swings-open-in-downtown-oklahoma-city
https://www.metrofamilymagazine.com/events/the-musical-swings/
https://kfor.com/news/musical-swings-to-create-beautiful-melodies-in-oklahoma-city-park/
https://okcthunderwire.usatoday.com/2019/09/27/luguentz-dort-gets-into-swing-of-preseason-with-a-little-help/
https://oklahoman.com/article/5642141/the-musical-swings-orchestrating-art-music-and-play-to-downtown-okc
https://twitter.com/koconews/status/1176242673969172480?s=20
https://www.uncoveringoklahoma.com/2019/09/the-musical-swings/
https://www.usnews.com/news/best-states/oklahoma/articles/2019-10-07/musical-swings-melding-music-and-play-in-oklahoma-city


List of non-profit organisations and local institutions  
involved in the Oklahoma City project:

Oklahoma City Community Foundation
Oklahoma Contemporary
Canterbury Voices
Oklahoma City Arts Commission
Allied Arts OKC
Myriad Botanical Gardens Foundation
OG&E
Paseo Arts District Association
Friends of the Metropolitan Library System
Lyric Academy Parent Support
Oklahoma City Museum of Art Docent Program
Oklahoma City Ballet
Visit OKC
American Fidelity
Arts Council Oklahoma City Artisans
Canterbury Youth Voices
Rebuilding Together OKC
Lyric Theatre of Oklahoma
Civic Center Foundation
Downtown OKC Partnership
Love's Travel Stops & Country Stores
Harding Fine Arts Academy
ArtDesk
City of Oklahoma City - Government
Oklahoma City Parks and Recreation Department
Lingo Construction Services
Louisa McCune with Kirkpatrick Foundation
Jesse Stroope with Kirkpatrick Management

Case Study

“	Any chance
	 it could become
	 permanent?”
— Canterbury Youth Voices, on Facebook
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About Daily

Daily tous les jours was founded  
in Montréal in 2010. Over the years,  
the studio has presented original 
projects in more than 40 cities around  
the world.  

Works earned numerous international 
recognitions, notably the Grand Prize 
at the UNESCO Shenzhen Design 
Awards, a Knight Cities Challenge 
Award for Civic Innovation,  
a Fast Company Innovation by  
Design Award, and an Americans  
for the Arts Public Art Network Award. 

Daily also actively contributes to 
conversations about art, interaction 
and urban innovation, notably at New 
Cities Summit, Design World Summit, 
SXSW, EYEO, TEDx and Ars Electronica.

“When transforming everyday habits 
in the city into collective experiences, 
we are addressing important urban 
issues, such as solitude, inequalities, 
mobility. Our work intends to revive 
connections between communities 
and their city.”

—  �Mouna Andraos & Melissa Mongiat, 
Daily's co-founders
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